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List mobile apps you commonly use

List mobile apps you commonly use

Youtube
Kakaotalk
Netflix
Instagram
Games
Facebook
Accuweather
Zomato

Uber
Coupang

Internet banking
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improvements in the Web

improvements in website usability
improvements in web accessibility for htmi5
improvements to the website

improvements website reviews ‘

Google |

Entet t
eal

Compare to similar items

This item Acer Aspire £ 15 E5-575
338M 15.6-Inch Full HD Notebook
{intel Core 13-7100U Processor Tth
Generation , 4GB DORA, T8
S400RPM Mard Ditve, Intel WO
Graphics 620, Windows 10 Home),
Obsictian Black

The Web Itself Kept
Improving!

19,67 WLED Backiight Displey
460 0, 2060 OO

Add to Cart Add to Cart Add to Cart Add to Cart
ating (1em) (215) (2018 o)
\ Price 83499 12494 15799 $279% _/

B Memorable: Do they have to relearn it each time they use it?

m Effective: Does it get the job done?

m Efficient: Does it do it with a reasonable amount of time and effort?
m Desirable: Do people want it?

Usability went mainstream

UX vs. Usability

Usability

Effectiveness

User Experience

Satisfaction

Efficiency Enjoyment
Learnability Pleasure
Error prevention
Memorability Val ve
# Useful: Does it do something people need done?
® Learnable: Can people figure out how to use it? SA&lLlTY EKPUE:}:_EN CE

Where usability is narrow and focused,
UX is broad and holistic.
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First law of usability

Thinking

XYZnet.com

Sumdny, Bpell B3, 198

Hmm. Pretty
busy. Where
should | start?

anrg gy

a0 e st e Weadi iy Lew
Ty Resthns Hass
o oy . e, 4S8 FH RS ) W T

LS P e Sches
a Whme & Ot fue Bt Yoot
b1 Rewin Byrmana. /AP LETE AT

Hmm. Why did
they call it
that?

Can | click on
that?

Is that the
navigation? Or
is that it over
there?

Why did they
put that there?

Those two links
seem like they’re
the same thing.
Are they really?

First law of usability
DON’T MAKE ME THINK!

MORE THAN TWO CLICKS AWAY..

SEE HTTPS://WWW.MEDIAMARKT.NL/

SEE HTTPS://WWW.HEALTHLINE.COM

NOTHING IMPORTANT SHOULD EVER BE " m !ﬁ ’1 I ’
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Things that

Hmm.

[Milliseconds of thought]
Jobs!

Click

Employment Opportunities

Hmm. Could be Jobs.

But it sounds like more than that.

Should | click or keep looking?

Job-0-Rama

make us think

< OBVIOUSLY CLICKABLE REQUIRES THOUGHT >

Hmm.

| guess that's the link,
Click Click

[Milliseconds of thought]

Hmm.
Does that do anything?

Names — xyz Corp is hiring

Unclickable links or buttons

10

FROM T0
Q ®
iz z:
FROM TO
[ Boston, MA, US (BOS)‘ et Jate :::]
FROM TO
Depart Dat ®m m
FROM TO
BOS Q@ » ny Q
12/17/2013 i 1271912013 i)
Please enter a valid 'TO' City or Airport code.
FROM 0
BOS Q@ » |hy »

Let's see. “City or Airport.”

I'll put in the city names,

Types “bos"™
Oh, good. It knows Boston.

Picks Boston from the dropdown

But why does it just put BOS
after | pick Boston?

'm sure it’'ll know “ny”...

Types “ny™ and fills in dates,
then clicks “Find Flights"

Why doesn’t it recognize
New York?

Things that
make us think

Booking a flight

— Choices do not make sense

Try with the sites of your choice and record

the observation

I 12/17/2013 iz 12/19/2013 B _
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From To

bOS‘ % City or Airport

BOS - Boston Logan Infemational - Boston, MA

Starts typing “bos” T h | N g S t h at
and gets a list of

i make us think

BOS - [Amirak] South Station, Boston, Massachusetts

BON - [Amtrak] North Station, Boston, Massachusetts

From To

BOS - Boston Logan Infer | ny X Booking a flight

Starts typing “ny

NYC - New York City, NY (Areq)

. and gets a st of — Choices make sense
NYO - Skavsta - Stigtomla, Sweden
choices
NYU - Bagan - Bagan, Myanmar
From To
BOS - Boston Logan Inter ~ NYC - New York City, NY
Good.
Depart Retum
Dec 06 - %0 Dec08 - %0

:
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Users shouldn’t spend their time thinking about

m Where am [?

On the Internet, the competition
is always just one click away,
so if you frustrate users they’ll

head somewhere else.

® Where should I begin?

m Where did theyput ____ ?

m What are the most important things on this page?
m Why did they call it that?

m [s that an ad or part of the site?

9/2/2020
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How we really use the web
WHAT WE DESIGN FOR... THE REALITY...

Read ~

[Pause for
reflection)

Read Look around
L feverishly for
Read anything that

7 - ;Z
« ot e [
ral”

Read _|°

a) is interesting,
orvaguely
resembles what
you're looking
for, and

b) is clickable.

We don’t read pages

We scan them

‘inally. click As soon as you find
on carefully >~ a halfway-decent
chosen link match, click.

If it doesn’t pan
out, click the Back
button and try
again.

13

‘'m We’re usually on a mission. Most Web use involves trying to get
something done, and usually done quickly. As a result, Web users tend
to act like sharks: They have to keep moving, or they’ll die. We just
don’t have the time to read any more than necessary.

® We know we don’t need to read everything. On most pages, we're
really only interested in a fraction of what’s on the page. We're just h d

looking for the bits that match our interests or the task at hand, and the W y O We
rest of it is irrelevant. Scanning is how we find the relevant bits.

scan?

m We’'re good at it. It’s a basic skill: When you learn to read, you also
learn to scan. We've been scanning newspapers, magazines, and books
—or if you’'re under 25, probably reddit, Tumblr, or Facebook—all
our lives to find the parts we're interested in, and we know that it

\works. y
14
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WHAT DESIGNERS BUILD...

WHAT USERS SEE...

biztraveheont hiztraveheont
Join Biztravel.com Now! - - - Qﬂ

o Rtmmbegonss pa o fmi e daa, 2\ Iwantto

':ul‘::‘:ﬂyml(tnc ' buya

Upsieriurmabonc ticket.

. Exchavive travel doals . Fxchiseve travel deals

for biztravel com members for biztravel com members
® Tracking of your posnts and mdes
-—- e
biztravehcont
ar e -

@\ How do|

check my
frequent
flyer miles?

= Track My Miles

® Tracking of your points and miles

We don’t make optimal choices. We

satisfice.

We don’t make optimal choices

We satisfice with the first
reasonable option

Weighing and assessing all
options depends on availability
of time, how much confidence
we have in the site and frame of
mind

Example: Google search

m We’re usually in a hurry. And as Klein points out, “Optimizing is
hard, and it takes a long time. Satisficing is more efficient.”

m There’s not much of a penalty for guessing wrong. Unlike
firefighting, the penalty for guessing wrong on a Web site is usually
only a click or two of the Back button, making satisficing an effective
strategy. (Back is the most-used button in Web browsers.)

® Weighing options may not improve our chances. On poorly
designed sites, putting effort into making the best choice doesn’t really
help. You're usually just as well off going with your first guess and
using the Back button if it doesn’t work out.

® Guessing is more fun. It’s less work than weighing options, and if
you guess right, it’s faster. And it introduces an element of chance—
the pleasant possibility of running into something surprising and good.

16
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We don’t figure out how things work. We
muddle through.

= Faced with any sort of technology, very few people take the time to read instructions.
= Instead, we forge ahead and muddle through trying to find our way.
= For most of us, it doesn’t matter to us whether we understand how things work, as long as we can use them.

= |f we find something that works, we stick to it. We’ll use a better way if we stumble across one, but we
seldom look for one.

= |f users “get it”, they’ll feel smarter and more in control & they’ll come back over and over.

17

Design for scanning, not reading

m Take advantage of conventions

m Create effective visual hierarchies

m Break pages up into clearly defined areas
m Make it obvious what’s clickable

m Eliminate distractions

® Format content to support scanning /] N ecalErator
or gas

18



The Harlem 1958 jazz portrait is
used with the generous permission
of the Art Kane Archives.
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Buy the poster or DVD.
Buy the Art Kane book.

Find out about the site.

Innovate when you
know you have a better

Take advantage of
conventions when you

Create effective visual hierarchies

More important -> more prominent

Very important |
A little less important ‘
|

Nowhere near as important

RELATED LOGICALLY -> RELATED VISUALLY

Books
Music
Movies
Games

VISUAL NESTING TO SHOW PARTS OF

Computer Books

One particular computer book

blah blah blah blah
biah blah blah blah
blah blah blah blah

$24.95

Another computer book

blah blah blah blah
blah blah blah blah
blah blah blah blah

$19.95

9/2/2020
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The headline

spanning these

four columns

makes it obvious

that they’re all
part of the same
story.
News paper
example

Waowesnay, Ocrosxz 80 .

Besieged Obama heads to Boston

Speaks at Faneui] Hall today as attacks mount on

The Boston Globe

o1y

‘health care law rollout

- | swing away

Mayoral rivals

in final debate
Connolly, Walsh rip each other's
‘background bot align on big issucs

The size of this
headline makes it
clearata glance
that this is the
most important
story.

22

Create effective visual hierarchies

Flawed visual hierarchy

Computer Books

Books
Music
Movies
Games

PROPER VISUAL HIERARCHY

Books
Music
Movies
Games

Computer Books

PUT THE HEADING
WHERE IT BELONGS TO
MAKE THE
RELATIONSHIP CLEARER

9/2/2020
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To take a trivial example, which of us
ever undertakes laborious physical

Headings — use lot of them!
Top level heading| | s-nisei
| ————— FLOATING HEADINGS -

Second level heading BAD

Don’t let headings float

We currently have in the train comes to
find fault with that produces no resultant
pleasure is to be online applications.

Third level heading

Bad — Similar visuals

To take a trivial example, which of us
ever undertakes laborious physical
exercise, except to obtain some
advantage from it.

Top level heading

Second level heading

CLOSER TO SECTION

HEADINGS - BETTER
More space above, less below

We currently have in the train comes to
find fault with that produces no resultant
pleasure is to be online applications

Third level heading

BETTER — DISTINCT VISUALS

12
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Mindless and painless clicking

Two —three clicks is a golden rule, but..

users don’t mind a lot of clicks as long as each click is painless and they have
continued confidence that they’re on the right track - following what’s often called

the “scent of information.”

Mindless and painless clicking -

Already a Magazine Subscriber Already an Online Member? Not a Member or Subscriber Yet?

But Not an Online Member? Log in using your email Get FREE Access Online

Create/Access Your address and password Instantly!

Account Now

(You only need to do this once) Enter Email Address: + Subscribe to the print

magazine

Enter 6-digit Account Number: (Quirk's Marketing Research

Enter Password: Review)

Gain access to all the articles
in our online database

Enter Last Name;
[J Keep me logged in.

" Post and reply to research
_Continue H _LogIn discussion groups

Where can I find my account number? Did you forget vour password?

Create and post job openings
+ Send RFP's

Continue la

examples

26

Scan all this text and find out
whether I’'m a subscriber but
not a member, or a member, or
neither one

Then dig up the account
number or the password to
decide whether it’s worth
joining

9/2/2020
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Omit needless words

A sentence should contain no unnecessary
words

a paragraph no unnecessary sentences
for the same reason that:
a drawing should have no unnecessary
lines
a machine should have no unnecessary
parts

28
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Omit needless words

Reduces the noise level of page
Makes useful content more prominent

Makes page shorter allowing more of the page to see at a glance

Happy talk must die

Instructions must die

The following questionnaire is designed to provide us with
information that will help us improve the site and make it more
relevant to your needs. Please select your answers from the
drop-down menus and radio buttons below. The questionnaire

O m |t unnecessa ry should only take you 2-3 minutes to complete.
— At the bottom of this form you can choose to leave your name,
WO rd S SU rvey address, and telephone number. If you leave your name and
number, you may be contacted in the future to participate in a
eXam p | € survey to help us improve this site.

103 words If you have comments or concerns that require a response
please contact Customer Service.

1. How many times have you visited this site?

‘This is my first visit V|

30

9/2/2020
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The following questionnaire
is designed to provide us with
information that will help us
improve the site and make it
more relevant to your needs.

Please select your answers
from the drop-down menus
and radio buttons below.

only take you 2-3 minutes to
complete.

At the bottom of this form
you ean choose to leave your
name, address, and telephone
number. If you leave your
name and number, you may
be contacted in the future to
parhmpatemasurwytohelp
us improve this site.

1f you have comments or
concerns that require a
response please contact
Customer Service,

31

The first sentence is just intraductory happy talk.

1 know what a survey is for; all 1 need is the words
“help us” to show me that they understand that I'm
doing them a favor by filling it out.

Most users don't need to be told how to fillin a
Web form, and the ones who do wan't know what a

Survey text analysis
& pruning

“drop-down menu” and a “radio button” are anyway.

At this point, I'm still trying to decide whether to
bother with this questionnaire, so knowing that it's
short is useful information.

This instruction is of no use to me at this point. t
belongs at the end of the questionnaire where |
canacton it. As it is, its only effect is to make the
instructions look daunting,

The fact that | shouldn't use this form if | want

an answer is useful and important information.
Unfortunately, though, they don't bather telling
me how | contact Customer Service —or, better still,
giving me a link 501 can do it from right here.

After: 34 Words
Please help us improve the site by taking 2-3 minutes to
complete this survey.
NOTE: If vou have comments or concerns that require a

response, don’t use this form. Instead, please contact
Customer Service.

Enter
Store

Ask someone
first?

2
NO
Al

Look for the
right department

Look for the
right aisle

Laok for the
Still think you're product
inthe right
department?

-~ I

$ Look for the
THOROUGHLY cash register |

FRUSTRATED?

YES Pay up

Look for ‘
exit sign = ;

32

Physical world and web

browsing analogy

NOT YET

YES HAD ENOUGH?

YES

Supermarket
example

FIRST TIME SUBSEQUENT VISITS

L S

R

-

9/2/2020
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the right section?

THORQUGHLY
FRUSTRATED?

YES

Feel like
browsing?

Luckon
a section

Clickona
subsection

Look for
whatever it is

’ :‘_YESlND+‘

LEAVE HAPPY

£

e

B

-
-

%

YES

5

=Y

HAD ENOUGH?
A
£

Physical world and web
browsing analogy

Web browsing
example

FIRST TIME SUBSEQUENT VISITS

"\ ; .
LEAVE UNHAPPY
33
Site ID Utilities
|

[ 1 I 1

e e W, o

WILLIAMS-SONOMA - |

Regawy By Recoss Wioe Now SGas W Harkkah ) Gtstman  Mosogram Shep  Sake ‘Sewrcn iy Keymerd, tees 8 or Rwcoe.
cooemas: - coous Toois [N LECPRICS SAMEWAAE FDOD TADLETOPAGAR WOMEKEIPIW OUTDGDR AGRARMN WLLAMSE SINOMA HOME —— Sections

]

“You are here"

indicator

Page name

Local navigation
(Things at the —|
current level)

SHOP BY CATEGORY
Knife Sats

Chefs Knves

Santoku Knhes

Steak Knives

Uity Knives

Cleavers & Boning Knivés
Slicing & Caning Knives
Paning Kriives

Bread Knives

Cheess Knives

Fruit & Vegetatle Kives
Kilchen Shears
Caramic Knives

!

Cuting Baaras
Knife Sharpeners s . | I
Jaile: Soraas: ——— ——

et T ot s sEumces crErH oD ouR Couy

Foiter pres—
navigation _[ TS o

34

S G et ok

9/2/2020
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Primary navigation - Site ID, sections & search

— SiteID

Everything else

UNIVERSITY:f VIRGINIA

m Cﬂl‘ﬂ. Signin | Contact | [ |8

Home Products News Support About XYZ Sections

m CQI'B- Signin Contact :| m
Home Pwdlidss News Support About XYZ

Bivalves  LugNuts  Protein Shakes Subsections

Utilities

“z c&r‘n Signin  Contact I:|

Home Products News Support About XYZ

Search | |_ﬁﬂ l__\ (=4 I_ ISeaT
Sears | il |

Consistency at Secondary, tertiary,
quaternary... levels s

Products

XYZ loves you!
About

Home

> News Products

v w v
|

Software.

> Support
» About XYZ

- v ’ % Products
. Hardware

Second-level page

» News Software
»Products

Hardware
Saftware

» Support
> About XYZ

Subsection page

9/2/2020
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Page naming

Every page needs a name
Name needs to be in the right place
Name needs to be prominent

Name should match what is clicked

Parking.
Gettng to Lan
Events & Hoidays

- T

Page Name ot
pege
Unique content
page

content

Lug%lt_s

Bikes.on tha T

Petson tha T

Gavemment Center Prject There will oe no charge for registration

Redd Sox.

Bikesonthe T

-Attention Customers and Cyclists

The MBTAs faking measures to further enhance bike parking security.

Effective Way 1, 2013 bicydists must registe: either a CharlieCard OR a Bike CharfieCard fo
acoess any of our Pedal & Park parking fadiiities To register now. please gote
W mbts comiriding the Yhik: ter

WHAT | CLICK...  WHAT | GET...

Lug Nuts Nuts Spare parts Error 404
(No mention Page not found
of Lug Nuts on
the page)

Names match. Comfort, > Names don't match.
trust, no thought required. Frustration, loss of trust.

38

You are
here

Highlight my current location in
navigation bars, lists or menus

Various ways to make the current
location standout

Living room Bedroom

Mattresses  Beds | Bedroom storage | Lighting JgTesesfroms |

o
Children’s TKEA i \{ Looks like Fm in
— bedroom lighting

Puta pointer Change the Use bold text Reverse the Change the

next to it

text color button butten color

Business Business Business Business

» Entertainment Entertainment Entertainment Entertainment

Spots spors spors

Politics Politics Palitics Politics

9/2/2020
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Wodel; RT-GANHB4EC  SKU: 176111

- i1 NEW CYBER WEEK DEALS AVAILABLENOW  soon Cyteriueet dess,
Best By TV &k Home Theele, TV Sans, Wounts & Staage - TW Seanée s 87 . 457
Youve Selected 1-450f 15 Baaisy Ve [Soerpege ]
o Patbua S| oo ik e Sertby fesSang ]
IR TV Stand for Mest Flae-Pase! TVs Up To 47° s
Modet: RTAG 04, KL SE6TB35 e e
okt mest Fal-pane TV mp fo 4T meigiing ap %5 Ies : 3semmpered- SEacly
Selier 1T coagare s shebves sl B2ne s dedion + (34 5% Backis Assanie
¥ Sestiow
Rt P Costomes Revess: 4505 (B i)
Maksipace Seler e (55 Coech Bapging & vl thm
Cuslamer Revews
TopRaed 5
Cuent O Ini™ -Gaming H-B0y TV Stend e FatPanel VS UD10. scge $namms
tmsae e =5
St e ey s e gt

Yot Szee 5000

You are here -
breadcrumbs

Tabs

40

Tabs are self-evident and draw attention

Tabs are hard to miss

Tabs are slick

BAD: No connection, no pop.

BETTER: Connected, but no contrast.
Limited pop.

BEST: Duck! It's coming right at you.

. >

9/2/2020
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Try the trunk test for good web navigation

What site is this? (Site ID)

What page am | on? (Page name)

What are the major sections of this site? (Sections)

What are my options at this level? (Local navigation)

%) Where am | in the scheme of things? (“You are here” indicators)

How can | search?

41
Choose a page anywhere in the site at
random.
Look at it at arm’s length or squint so you
can’t really study it closely.

exe rC|Se As quickly as possible, try to find and circle each of

these items:
* Site ID
* Page name
e Sections (Primary navigation)
e Local navigation
* “You are here” indicator(s)
* Search

42
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Timely conte‘n't

Deals

P 1 i |

|

[ freee ———
e T
Fi re ~Proemos.

The things a homepage
should accommodate

Concrete needs
Site identity and mission

* ABSTRACT NEEDS
* SHOW ME WHAT I'M

o

o

Site hierarchy

LOOKING FOR
o Search
o Teases ¢ ..AND WHAT I’'M NOT
> Content promos LOOKING FOR
° Feature promos * SHOW ME WHERE TO
> Timely content START
+ Deals « ESTABLISH CREDIBILITY
o Shortcuts AND TRUST

o

Registration

44

Usual constraints for the homepage

Everybody wants a piece of it — most
desirable real estate with limited supply

Too many cooks — everybody has an
opinion about it

One size fits all — has to appeal for
everyone who visits the site

THINGS ON THE FRONT PAGE.  THINGS PEOPLE GO TD
THE SITE LOOKING FOR

OF A UNIVERSITY WEBSITE

CAMPUS PHOTO
SLIDESHOW
ALMNI

INTHE  PROMOTIONS
NEWS  FOR GAMPUS
EVENTS

“University Website” | xkcd.com

9/2/2020
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What is this?

What do they
have here?

Whatls Discover  Start

KICKSTARTER  icsunut  gugomes  apos il

e o~
| #Bring creativity to life
N Curious how Kickstarter works?

Wichas painth4 51 pantings of Don Gt n §1 8345,

Staff Picks: Film & Video

See 2l 452 Fim & Viden projects
Comics

Mycophilia -a short documentary L
Bestn

Dy Madson MCCHTocs 1 Buzeman, MT
Fashon

Core exgiore Ihe sxange and cuoes o of

AUShOOMS, you may even scover Somehing new Food

00Ut yourseit B
Musc
Pholagraphy
Pubishing

104%  S5665 15 Technongy

e | pemel  daysige ki

Hes Sunwp Login
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Homepage needs to answer the four questions

Attention web designers: You have 50 milliseconds to make a good first impression!

(A~

-~

?\\ What can |

do here?
T
N

: \\ Why should | be
here—and not
somewhere else?

We don’t need to.
It's obvious.

After people
have seen the
explanation once,
they’ll find it
annoying.

Anybody who
really needs our
site will know
what it is.

That’s what our
advertising is for.
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When you're involved in building a site, it’s so obvious to you
what you're offering and why it’s insanely great that it's hard
to remember that it's not obvious to everybody.

Very few people will avoid a site just because they see the
same explanation of what it is every time they go there —
unless it takes up half the page. Think about it: Even if
you know what JAMA is, will you be offended by seeing
“Journal of the American Medical Association” next to the
logo in small print?

It's tempting to think that the people who don’t “get” your
site right away probably aren’t your real audience, but it's
just not true.

When testing sites, it's not at all unusual to have people
say, “Oh, is that what it is? I'd use that all the time, but it
wasn't clear what it was.”

Even if people understood your TV, radio, Web, and print ads,
by the time they get to your site will they remember exactly
what it was that caught their interest?

Top four possible
excuses for not
spelling out the
big picture on
the home page
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Nothing beats a good tagline!

Tagline

a rezdy FEATURES PRICING CASE STUDIES RESOURCES BLOG

A tagline is a pithy phrase that characterizes the whole
enterprise

A good tagline is clear and informative

A good tagline is just long enough Zi pca r
» wheels when you want them

Good taglines convey differentiation and a clear benefit

N " | INTELLIGENCE FOR WINNING
MORE GOVERNMENT BUSINESS

BAD Taglines are generic

nationalgrid

HERE WITH YOU. HERE FOR YOU.

- = OpenTable@ Restaurant Reservations - Free = Instant » Confirmed I
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| heard you want to he a weh developer

. HERRAR
lﬂl | -&..qu
B T | LY =
S _@ll.g_!glgl

| Hﬂl‘l}'—_al'ﬂ afew llevll:es to testyour site ]
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World’s first smartphone

Invented about 25 years
ago by IBM

Was not successful due to
battery issue

Early touch screen based
smartphone models

LG PRADA - May 2007
iPhone 1 - June 2007
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2.32

2.1

o World’s
" smartphone
. ownership

2014 2015 2016 2017- 2018* 2019* 2020*

https://www.weforum.org/agenda/2018/03/remembering-first-smartphone-simon-ibm/
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Mobile web site designing

Basic principles are same as desktop web sites designing

But on mobile, people are moving faster and reading even less on small screens
They need to tap more to see the content

Mobile app and web design areas are still not matured

Some tradeoffs need to be made due to screen limitations (and earlier days, network limitations)
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Some basics — prioritization

Things to be uses in a hurry or frequently should be close at hand.

Now 10Dy  Houry  Detals |

Current
conditions

Today’s
forecast

Allow zooming &
provide a link to the full site

Hil TMABRVSER | [OH 0! TCANELP! | |VERK, SURE. BUTTHIS 15| | WHAT ARTIE?
THASERER! | [IDLKE RYE | |LETHEGET TRR= | corny ey v | [ MSTYOOR FOBKE | 15 0 1~ |
WHOAREYOU? | | THIS ARTICLE. | | .. WHOR! YOURE A \GOTTWSLEN Mg | | STES MAN PRGE. ‘ \HO ARE YOU!
SHARTAHOE BRONSER? VERGONGF 1y 7! | | WHERES THE || ¢

/
J o ||vexmart || RGETAER vy e
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Questions??
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